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(MEPEKPECTOK)» MPOMAPKWUPYET COBECTBEHHbBIE
TOPIrOBbIE MAPK 3HAYKAMU BTOPUYHOW
NMEPEPABOTKU

Toproeas ceTb «[lepekpECTOK» HaYana MapkMpoBaTb TOBAPbl COGCTBEHHbIX TOProBbIX MAPOK CreLmabHbIMN 3HaYKaMm
yTUAn3aumm, Kotopble 0603Ha4aloT TN NepepabdaTbiBaeMbix MaTepunanos. LLlecTs 3HakoB (6ymara, nnacTuk, CTeksio, MmeTans,
KOMOWHMPOBaHHas, BTOPUYHOE Cbipbe) MOMOTYT NMoKyrnaTensiM COpTUPOBaTh U YTUIM3MPOBaTh YNaKOBKY 3TUX TOBAPOB B
COOTBETCTBUM C NPUHUMNaMK pasgenbHoro cobopa.

CornacHo npuHaTon B X5 Retail Group ctpaternm yctoinumaoro pas3sutus, k 2023 rony 06bem coO6CTBEHHbIX TOPrOBbIX MapOK B
«yCTOMYMBOW yNakoBKE» A0JIKEH COCTaBUTb He MeHee 50%. B pamkax aTol nHuumatmebl «[lepekpEcTok» NepBbIM N3
POCCUICKUX pUTENNEPOB BBOAMUT COOCTBEHHYIO CUCTEMY 3HAKOB YTUIM3ALUM 1 MPOMapPKMPYET BCe TOBapbl COOCTBEHHbIX
TOProBbIX MAapOK.

3HaKn COOTBETCTBYIOT OnpeaeneHHbIM MexayHapoaHbIM koaam rnepepaboTku, pa3padboTaHHbIM 4511 MAaPKMPOBKM OTX040B
nepes BTOPUYHOM NepepaboTKon, HO BbIMOJIHEHbI B YMPOLLEHHOM CTUJIE, MOHATHOM BCEM NOTPEOUTENSM.

TaTtbsiHa CTenaHoBa, AUPEKTOP Mo MapKeTUHry Toproeoii cetu «MepekpécTok»:

«Mbl CTPEMUMCS POPMUPOBATE Y POCCUSIH MPUBBLIYKM OCO3HAHHOIO MOTPEebIeHNS U YoupaTe CyLecTByoLme 6apbepsl Ha
1yTU K pasaesibHoMy cOopy Mycopa, v BBEAEHNE COOCTBEHHOM CUCTEMbI MAPKUPOBKY - O4EPEaHOV Lar Ha 3TOM MyTH.
Teriepb He0b53aTe/IbHO 3arIOMUHATE MHOXECTBEHHBIE LIN@GPOBbIE 0003HAYEHMS PA3HBIX MATEPUA/I0B, FOAHbLIX 415
nepepabotku. C HaLMMM CreLnabHbIMU 3HaKamu U MOAPOOHBIMU UHCTPYKUMSIMY CAENATb Lar K 9KOJIOrMHHOMY
roTPE6/IeHUIO CTAHOBUTCS MPOLLE».

lMepBble NO3ULMM C HOBOM MapKMPOBKOM yXKe NOSIBUMIUCH B NPOAAXe — 9T0 coku Mapkn «MapkeT KonnekiH». NocteneHHo
niaHNMpyeTcs NPOMapkMpoBaTb BCe NO3MUMn B nepepabaTbiBaeMoli U KOMOMHUPOBAHHO, CIOXHOWM B NepepaboTke, ynakoBke
13 14 coOBCTBEHHbIX TOPrOBbIX MApPOK CETU.

JononHnTenLHO BO BCEX CynepMapKeTax CeTu NOosIBATCS niakaTthbl ¢ MHDopMaLmeit 0 NpaBuibHOM COPTUPOBKE Mycopa, a Takxke
nHTerpauns B odbopmMieHne TopLoB COOCTBEHHbIX TOProBbIX MAPOK C PaCLLUMGPOBKOI 3HAYKOB yTUAM3aumm n QR-koaom,
BeAyLMM Ha CcaliT TOProBoi ceTu, roe 6yneT npeacTasieHa paclimpeHHas nHdopmMauust 06 0TBETCTBEHHOM NOTPeBIeH 1
3aboTe 00 okpyXaloLlen cpeae.

Ccblfika Ha cTaTbio
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